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Creating Brand Value and Its Evaluation
TOKUNAGA, Yoshiaki
Abstract
This research note focuses on the value of brand as intangible assets which are thought as
producing added value or extra profits more than tangible assets recent years. According to the
research of Stengel, high growth companies are weighted on brand philosophy. One part of this
paper writes on the value creation in organization, with considering companies’growth. Brand
philosophy for customers plays a main role in the value creation process through working people
and it induces economic return to supply-sides. The other part of it handles on the evaluation method
of brand value such as historical cost, replacement cost, market price and financial evaluation.
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